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" these findings as’ well,
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FOREWORD AND STUDY PURPOSE - - T % .
§ %, ;‘ ‘* .
R —p—— + red

The qualltative study presentqd here was completed by Daniel

Yankelov1ch, Inc., for\hhe Amerlcan Home Economics Assoc1atlon

<
.

durlng the Spr1ng of 1974. K ‘ ' ’

)

The basic purpose of this research was to provide backgrdund f

a planned public relatioﬁs'program to be sponsored by the AHEA.
L™ ! ' .

~ . —
e .’ «
!

It was intended that this gstudy, to the extent that time and

\ ’ *

budget wopld permit, should proV1de data and qualltative docu-
mentatlon toward»the establishment of effectlye goals for such a

publlc relatlons effort The study fulfills this goal and, in

- =, \\
> -

so doingy: raises another series of questlons in the more dlrectly
% .
substantive areas to whlch,home economics devotes itself. .The o

~ . .

'Association, ‘we believe will have administrative-interest ir

<

!
- (RN

This report presents the following sections after.a brief method-
T . 7/ ' ’ ¢

ology: . ' . ) ‘_ o

) : (/
Y ] - ‘
I - Management Summary ci Findings and Recommendations
. : ’ . L
II --Discussion of Detailed Study Findings as - .
I3 B , . P}
’k,% Qualitative Hypotheses S .

. KR .
Iy N - R
S . ,
o e, ,
e ¥ .
.

III

]

Other Principal Insights.Into‘Attitudes and’

©

-

.“Behavior Specific to Home Economics Todag,

- -

4
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STUDY SCOEE AND METHODOLOGY

. . . - . . .

. \ ° & . .
\ . 3 ™~
i, Two sequential phases of research were completed in the course of

-

¥
‘this study.

B

personnéiaandzﬁhelnaniel Yankelovich, Inc. study team

— ~

were held‘to reach mutual agreement on the objectibes

of this- study and thg purpose for whfch it was.being

undertaken. ‘ ' " ' :

\
Al
. .

-

“b. Twenty-six in-depth personal interviews were completed
. - in Phase 1 among the following publics: “
. R _ / '/;)
Business ) .
i | .
. \ ——Secondary "Education
r 4 —— q'; ’ - /3- .
N /r : . ~ ¥—uUnmiversifies -
[—,/— Communications © 5
5 Government Agencies "3
. , 7
' S State Legislators .3 .
T . . ‘Q \* Co
x v - - { . s A

-

Thefﬁhéé; 1‘study findings ﬁere‘pggspnted to the American Home

Meetings between American Home Economics Association :

: o . s
‘Economics Association and a’iquestionnaire for telephone inter®
, . 2N -‘h N L
. Vdewing was prepared utilizing inta;mation.learned from the -
Phase 1 research. . : P ‘ //' N
o . . 4 . > T '1.'
' 4 4 . * ! ’ Lo e \
j L. ) . c ~




Phasge 2

E

Seventy-nine telephone interviews were completed among the follow-

AN

ing publics:

Business: 15

Textiles/fashicn - °
Eood‘ﬁﬁnufacturers\
Appliancgs
Cosmetics

¥

Consumer ggods

Covernment: 25

A Agenciéq:: 14

Federal
' State

, City

. . . 3
B. Legislators: 11
e,
. Federal

-

State

Secondary Education: 14

State erartments/pf Education

-
g
-

_Superintendents of Schools
School principals R4

.




5 ~

H

Collegg/UniJérsities: 10

.Deans of Colleges and Un%verqlties:
« School of Homé Economics. &
School, of Human: Ecology
School of Human Developﬁent‘

College of Fine and Applied Arts

°
&

Media; 15

= Lo . s . "“_ "
* Newspapers . TR
Magazines '
9 o

. 2

Radio .
. N
N -,:"‘. hd - ¢

vV . : . ) LG *

Wire Service -.

<a . s . /’
oy .

*

ﬁpon chplefioq, all questionnaires were summarized andianalyiéd

by the Daniel Yankelovich, Inc. study team. The findings.are

incorﬁorated,iqithis\fin;l report., . . ¢

Qe
!

"\5 : i . ' “




I. MANAGEMENE?SUMMARY OF FINDINGS AND RECOMMENDATIONS -

o

Study Conclusions and their Implications

-~

This summary of flndlngs provides a broad overv1ew of the quali-
-~ A

tative 1nsxghts which' this study obtained regardlng home econom-
ics and home economists. There is: an essential focus to these’

findings which has at least a twofold 'significance for the AHEA: 4
. ;

- - ...A8 a platform for current decision-making regarding a

Yod.

, public relations program. CS 'y

...As initial insight into some more basic issues which ap-
pear to underlie those aspects of ‘home economics to. which -
'~ a current public relations program might reasonably ad-

C } )
' ; dressdéfaelfeat.thls point in.time. Lk .

s ' ,.~ .
* Two. sections appear below, one each devoted to the conclusions of

) the ‘study in ,each of the above areas.

b

A

Proposed Current Public ‘Relations Program

L ®

%

1. There can be little question that home economlcs.and

. home edonomists need the support'of an active, well-

positioned public relations program.

Both the discxpllne and those who have elected to pur- £

sue it as an area of human endeavor are, we feel, be~

- ing penalised in.ﬂhe pursuit of their‘goals by a

'~ failure among prolpebtive employers to understand:

o > ]




7

ry

. . «What home,eqoqomics,séeks«as primary goals.
¥ s 2(.}; | . e

- --What home economists are trained apd fitted to

. . Ty

f
- »

accomplish. = .

. .<Even what basic skills they can consistently‘

offer an employer. . .

s PR

- ”

In addjtion, there éx#sts today aJanfusinngeries of’
polar-opposite stereotypes of home economists which

tend too often to foster avoidance behavior on the
3 . . g
part of prospective employers or to quter spotty em-

1

ployment on a temporary consulting or advisory basis

rather than as a career, opportunity.
%

-.+0n the one handj home economists are seen as

(
br

active, skilled and worthwhile contributors as
. ¢
" employees. ) ' » .

L

e

» Q s . )
.++.0n the other hand, -home economists are seen .as

traditional, limited and carrying an uncer-

+

tainty as to the extent to which they can or

#

. : ;
will contribute to the employer's ultimate ° ™

goals.

r

2. The above lack of identity and fractionated image thus

become the target topics for a forthcoming public.

A
pe




sy

Fc"
o .

relations program on the part, of the American Home
* - Economics Associatioﬁ'anditqg best statement- of the
‘ v
:goal for such a-program appSars, on the basis of this

RN .
research, to be: . - - .

...First, to establish a clear iden%ity as to -

¢

" what those trained in the home economics dig-~ .

\ T s

o cipline are, what they do and do not do)\ how -

°

| ,
and in what related areas they”function most
= . .

. effectively. : ¢

...And second, through first establishing the ’ ”
identity of the home economist (for it is a » : N
prerequisite), to build a coherent image for. o

. the hoﬁg economist which builds on the best of -

o

its present polar image, and in so doing, grad- Co /
3 .

v,
"

ually d

e AL, o

'bstroys the nebgéives of that image.
.\,3

A i R —
£o- , ) N o

3. Some qgiéhe aspects of ‘a public rélations program for

" home economics and home economists ‘which this study

suggests are: ] .)ﬁ ' AR
gf ‘/ ' ’ 3‘3‘:“

LY ° 4 I >,
...An emphasis on%proﬁessionaliEm. Today' the
pe - AN

o

. Coen
hom@.econémist}is seen as a "do-er," a task-

or{ented "performer," instead of one ,who conw=
N :

L J

tributes at the level of knowledge and ab-

% ;

stiaction—(dnd therefore broad}helpfulness)



[ -~ f -

\
: - |
...A clear and consistent focus. The disjointed n |

¢ -

. impressions, especially among emp%gyers, which . b

[
.. , exist today vis-a-vis home economists, need to
i * P4 -~

.,  be rallied around a central theme or thread s
ks
which is never lost sig”t of in the course of

the public relations program--or after it, for

~the kind of‘confusion we find here can be te-

' A ]

fc:xaéﬁiags. Q ' .

- v

...A need to be direct and‘authoritdtivqf There

PR 5

are slow and patient ways to deal with a con- .

: - fused identity over time, but it appears to us

N, .

that home' economics and home economists need a
-_~:' ! \ ¢ ~ e

significantly faster result. One of the better
j/ - N \(‘ *
B . ways to 8eek to accomplish a faster resolution
‘ wd ; ) ) ¢ .

of confusion is through the use of a credible :
. -, . S
but authoritative pasture in communications .

efforts. ) ~ : ,

. - q * - ’
. . - 4 M . >
\\ ’ , I3 - <y [Y ! . N |

4> One of the problems to wrestle with:in the final con-

struction and uselof a communications program is’the
_ fact that various'%ypes of potential employers; under

the situation as it is today, believe that tliey %ave*

" different supplementary needs when it comes to home

' economists over and above whatever they ma§ feel a-

fow 3 M

-7 ‘ » V.
home<economist "really does" as a result of her A
2 ¢

-~

, | ;'dlscipliharf training: ; . 1




' tity -of the discipline itself.

. : .GOvernment apgears to be additionally asking

"for public-affairs skills, knowledge of legis- .
lation andalegislative‘tactics. ]
!

N

...Media appear additionally to ‘require writing,

L 4 J -

' public speaking and/or braadcast- ="~ Y

3 y
T

f..BusineSS'in-%gneral, though not as precise due
. .. a8 e .
to its diversity, -i8 additionally asking for

marketing knowledge end.skfl{s. St

- &

It may therefore be that, "for the present there is. a

KA |

. heed for supplementary promotlons to spec1f1c types of

-3 s \
employgrs empha3121ng, to the extent it 13 true, those
home economist capabilities for which they, the em-

ployers, have But our" recommendatlon is

special need.'

o

that this be gndertaken only/under a generallypcon81s-

" tent umbrella which firéi seeks to establish the iden-

1 S ({'

\

(XY

L : '
A’ very hopeful sign in terms of the acceptance of a ..

P

communicatiQn program for home economics and home econ-

4 . . A S ~ .
omists is the fact that employers, and.indeed educatbrs

as we;k, ;dﬂJcate that they would apprec1ate.more in-
W ‘
,formation ébput the fleld (over 708%).

It is true that

.-

-




o~ - ' ’ . Qe

. - they are not all specifically asking for the identity;
3resolving information proposed here except by indirec-

/// " tion, but despite that they are conweying a

. Willingness to notice and pay attention to material

*

+ _ about home economics which offers a running start to-
ward the ultimate impact and effectiveness of a well-

. considered puhlic'relatiFns program.

+
¢

v
v o . . r

. 6. The study further finde no reason to believe that the

K

o American Home. Economics AssoCiation is other than the
A best organization to present a public relations pro-
\\

- gram as“discussed'here. While'colleges and universi-

ties .are most often mentioned as the referent to
seek out 4 home economist," the AHEA was generally

Kl

. more' conSistently mentioned than any other single

I.source except colleges and universities. It appears
s . fitting, therefore, to assume that there is a nucleus

"of persons prepared to accept the AHEA when and if it

Ak

< S undertakes a baSIC pupiid relations program.
Tt * - . . ‘\/ \
BasiE”Longer.Range Planning for Heme Economics

+ . P -’ \

0 A matter of considerable import which emerges from this study as

a very strong hypothesis relates to the fact that home economics

s

‘, R as‘a dlSClpllne id itself rather thoroughly misunderstood and

-

- REFTI . * - .
polarized. Even educators appear uncertain of its goals and aims.

* e . ’ * t /,- N’V -
. .“_' -, ) T : N >




ko

Some see it in the more tradxtional "homemaking, dl§§;t$5n”“ro

g
v"“i“r’*
some see it with much broader horizons.” Some wantﬁﬁqjkeep,th
v.\’.\:“\,',':.
] " discipline narrow;, some want it tqg’ encompass amyholéﬂhpst of neé'
3 SN s '

topics ranging from (guality of life to science andsresearch

methodology, classic economics, law, etc. ."
. PO e»‘ /'

. /s ." '
- .

hel

v o7

.In this context, the perceived purposes ofustudying‘home ecohbmﬁj/

1

ics are also diffuse, ranging up and down the scale from the most-r f

,practlcal preparatlon for practlcal work (as food testing)

Ve

through teachlng to numerpus aspects of consumer "affairs, modern

, " living and the like., Thxs dlvérsity of purpose appears extensive

N

at the college level, 80 that it should come as ‘no partlcular'
surprise that’employers are confused for they must 1n fact be

// //

encounterlng a whole claés of potential employees who make ¢1f¥
v 4 v,' .
-ferent claxms about thelr areas of expertrse and tralnrng T
/C)J L] .o :“

(Employers faced Mith "lxberal arts gra@uates;have the same ..

problem, we*belleye ) , /5 S g
‘ ',‘ .J 7,' J t P 7

Thls study, fherefore, leaves the, d stinct;lmpressxon that/longer,’
range plannLng for home economics Mn terms of deflnlng 1tself and ’
VR i,.,," . ‘ S

- 1ts conéeht and; therefore 1ts graduates,ls the real key to the
AN AP ;
solutlonjofpghe issues whxch thrsﬂstuéy ralses,fgr publlc rela~;
I/ "l/ i , ‘,.p Y .f
tions purpjﬁes. » ;;

:
3

RN r ) "

- }~ 7SR ;e .

r

' ‘ / - .

ty 7" ' f - ? J. ‘

.;’ . )

Other dlscfblines offer'an avenue® qf 4pproach to the solutxon of
; f

[ .

f
roblgm/ Theyihave/frequentlymfostered 1ntern 1 spec1a11£a—

““-““?”/’f’tio;'whl hiﬁn turn reflects“ltself in the titlés used by!those ::j

%
’

. !

'y
ERI

1
P A i Toxt Provided by ERIC
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the atom or, somewhat earllen, the develppment«of group therapy”

- e F:

/when psychology saw the néoo‘fo-shudy group xnxgxagtxan as an in-

. /j ' P ’ T /,,

// 91ghx ln&o 1uﬁ1v1dua1 behavioﬁ-:%These decds}oﬁé qamé from W1th1n
‘y R VLI A 4 - ’ -w'J.JI,

. thé, dascxp}foe and were succéssﬁylly 1mplemedteq,in-co

v , 1.

,Hoﬁ?ge onomlcs, it appears, has éhe sa ,oppo ,gnlty:;~
’ ,~’.s e v/ D=t
/e
7




I : S S
-11. DISCUSSION OF DETAILED STUDY PINDINGS AS
. ' ' QUALITATIVE HYPOTHESES
uypo'mnsxs #1 4

¢

That home/economios, as. an area of study and 1ater as a context
- t-”j‘ K ) ‘\

'for;empioymEntllhas 1Ittle or. n? consistent identity. Since this

Sy ’/(.
S

e o~/
_.-i., Lan,
e Y

——— e

appears~true forsthé'discipline, itffoIlows that home economists f

o . K -
" b 14

A A )alsg have gp clggriid ktﬂ.ty~ . .v.~ :;')_f,

S 4

.«a TS/ ;
? ...Sevenigut ofievery ten respondents said’that "the home

) economist's ‘major function and/real role in soclety is
relatively unknown"--andﬁ though it may be difficult\to
believe, thi:“finding appearsvequali§°true for ail pop-

ulations studied (educators, government and ‘business).

\~.

There is no. more certain barrier/to the creation and
}maintenance of a distinct and pervasive identity than

1 lack of knowledge, especially at the 70 per cent level.

[ - f ':, e
LY . .
” A i . -

...The number of different functional expectationss(beyond
S
teacher and dietitian upon which there is reasonable

v i ’ /\ .

agreement) ~ suggested by business and government em-
‘ployers and potential employers, when asked” tb describe
![(

the types of positions for which a home econ mist f /f

likely ﬁo be hired, merely adds to identity confusi A

1 -

//
since they £it into no known patternﬁor-o?dfighratfon

. ]
of occupational classes°

Test kitchen supervisor

Cooperative extension represeaéggive/,. //

Consumer representative n'{( ' //‘///
. /ﬁ.» //// ,-
bl




-

(

Utlllties sales representatlve ‘ ’ N

S ‘
Merchandise manager, stlmulate store busineﬂs

- e 3

Govefhment agency dlrector .i' :
. -

‘Socdaf\ease'verker : . ¢
Interior desigpern . .-
Feature editor (Qbmen's publiceqions)
Nursery school direeﬁof
Product develoéﬁedt and testing
Qualdty centrol : \ &
Recipe development, cookbooks E i-u'ﬁga
’,Stflist (fashion shows) :%;

Marketing research (néw products) (consumer
feedbacki :

m\R&b, work with techniéai people

~Answering>cpnsumer household questions

\\ . \\"‘
\

Explaln, descrlbe and extend use of prodﬁé%s

~ T

Prov1de sc1ent1f1c~approach to family problems

Provide public lnformatlon ) o
7

zConsultant (child -carey, nutrition, elderly,
etc.)”

' Develop nutrition pfbgr&ms .- o -

Provide occupational trainihg--among many }
others even more partlcularized

. Competitive product eQaluetiodl -

‘Publjc relatione: advertising

Home sewing education, sewing laboratories
Housidg, furnishidgs ) gv

ey vy %.‘ an

-



’

++«A third documentary point on the lack of consistgnt
. —
identity for home economics, and thus home economists,

s

. - is methodological in nature. Business apid ‘government
employers are relatively inarticﬁlate;on the subject.

It - is pointedly difficult for them td collect their

- press thelr opinions.

- In some senses, but in a lower-keyed », even educa-

tors are affected by the same identj 4 problems. Théy

S

\ say, for 1nstance.

"The home economics progr should be nation-
* .ally consistent." o

~
4

"Some char‘ in the ‘title home economics is
probably a good 1dea, but we have more Impor-

ant changes to make which make us more under-
standable."” - . ‘

v . 3
’

../ "We should update all the home economics mate-
.77~ rial or return to the basics. It's confusing
“ “ o now. "

o,




i

b
Whatever may have cauéed ‘this situation in the past

. water over the dam, but the situation, as it exists

3

today .is ¢learly explicable:

- Home economic}.subsumesléo many different and°

(perceived to jbe) unrelated subdisciplines--

food and nutriition, social and community im-

provement, clothing and fashion, health and
|
child care, toimention only a few--that there

» is no known and understood focus upon which a

clear identity for home economics can rest.

¢

- ' some other disciplines have the same problem
as, for example‘psycholqu and sociology, but
. these tend to be’ v1ewed as theoretical or

5 "thinking" dlsc1p11nes, while home economics
!

has'.a falrly con91stent practlcaL or task-

5 l/

oriented connotation.— Ccnsequently, iden-

¢+ tification breaks down for home economics -
'\ l. . -' :'//o !
into a fractlonated series of unrelated 1den#

e

: t1t1es which people cannot pull together 1ﬁto
da common clear 1dent1ty whole.“ People seem

to be saying: "I hdve a vague 1déa about what

~ ' - “D
N = ~ !
{ /

9 / " . -

17

is

1/ A later .finding discusses this point further.

. . s
! . .~

v . , !
/

.
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) home economists do, but then again I'm not so
Sure.” And in this light, ‘potential employers
N have the biggest pﬁoblem} for they are concen-
trating on a needed job function and, outside
: , Of traditional food testing and the like, can- .
) ‘ .-~ not really tell whether a home economist "fills ‘
§ : the bill" or not. =~ -
}
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C ‘
f 2
1 ) '
3 + a ' "-
; : ‘ | X ‘
N o -
N ¥ R 3
3 : e s,
x PAN : ¥ )
5 R . ‘
. . , ) B
5 <
,::E = ¥ [
J) N >
i ' £ .
) 1
- - ¥ ] .
li
- 2 X
i @ 24
. . - | i
& L » - , ! .
) . ! . : o
:'?u . .; L - ¢ N l“ -
: £ " '
\l}C‘ | r \ [ ' -




L
../\
.

’

~
o

i

Co 13

T PR B 4
mrpo'ruzsxs $2 - . I T e

That, because home economics has no clear and congistent identity,

it has no prevailing 1mage among the populations studied

\ . R % . - '

o N
§

...The rationale for this is specific and, applies to any im-

age investigation (corporation, organization, product,

4 ¢
¢ b

publication, government, or whatever élse) An image
is an evaluative judgment. Meaningful aggregate evalu- I

ations are only possible against a commonly understood

set of standards--or’ described another way, an identitx .

Wlth clear parameters which are telatively well- *

),.. -
understood by all : " ' -

s PR

o

RS v -
Ty L 5 . R . /

...For home economics specifically, 1/ the result of this

situation is a "collage" or anthology 8f stereotypes,

€

which vary from one extreme to, another, not Juss_be-'

tween the populations studied but.within them as well—-
\‘ .
almost as if each 1nd1vidual had'.a different opinion

‘emerging from his particular‘circumstantial encpunter

ta

with home economics or a home.econom%st, A coherentQE
aggregate image for home economists‘simply does'not‘ ,

exist. For instance: . . /A

jv ’ . s :
i) N
. . [ . N
“ . % ¥ ot . * ’ '_

PO . \

. .
' N . -

_1/ In other areas such as a newly formed corporation/ there
can be literally no image because .,no one has even heard
of the company! Not so with home economics;’since the
appellation has been used a long time and people feel .
they should know what the term means. - " 2,

L
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Aruitoxt provided by Eic:

- ggme legislators and government agency adminis-
Y Y

-

\‘
trators describe home economists as "bright,

better-educated, mofe liberal, outgoing, etc.,"
while others say "passive, submissive, middle- r

class folks, women who want to be ,housewives,

-
-~ . f\. )

etc."

<

£+3 - - -

v k4 . .

- ‘Business executives describe home economists as

‘odtgoihg,@domgstigated, rural, etc."”

Mattractivg, yell-organizéd women, sometimes
creativef{t dedicated, etc.," while others say
"not related to business, educa;;on-minded, ﬁot
overly creative nor méﬁivated, nice girls who L

e

want agnice safe berth, etc.™ ¢

Some educators describe home economists as

'”intelligent, bright, aware, aggressive, etc.,”

while otﬁg?g in about equal numbers describe

home economists as "dull, cornservatjve,. not

4 N
[y R - ' . . ' N ’7 °
ey E

P
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HYPOTHESIS #3

<

R :
That among the wide- ranglng stereotypeu whlch people use to char-

acterize home economists, two' are somewhat more commonly held

19

than others. The first afnd most general of these is "task- |}

oriented." -

+ -

)
...Thé;first stereotyﬁe with some commonality is that home
! Y economists are primarily task-oriented "do-ers*and

providers of inforhation.* Quantitatively, 60 per cent

.
¢
Y

of all respondents agreed, but they also had other ways

of saying it. Home economists areé:
+

3

\ Y. -
""Practical girls, not philosophers." )

i &, *yT;:;\deal wlth~skllls, .not ideas.” ‘

B © - A - M . };‘g/ R .
¢« "They are actLV1qts (in the literal sense), -
not ideal ats.’y~

¢ . ; . e
A hd

; 1
5 é ) College Administrators .

& .
- k % R
"Concerned with the development: of skills," g

_ »
n e
-7 1

o

& 3

ok } "Home econom;g&s >should learn occupatlonal .
.o . skills,"’ . )
o ) : . o
. -"Home economics currlcula should have’ less
theory, be more practlcal " S

»

Secondary School Administrators

'
' 2



4

Al » N "
< ‘ ’(' / .
* hs
Interested in homemakihg skllls, domestlc
roles."

=%

'"Not career oriented, 1nterested in cooklng
and 'sewing skills.,"

-, - b ¢
"Tend to be' pretty practical go-getters,"

L)
-

Legislators,apd Government Agehcy
. Administrators

« >

"Technicians, ljke to do things with their .
hands." . o
. a t ' !

F

P "pPrdctical, not intellectual."

« "Task-oriented, not research-oriented."

Business Executives

. .
The'essentiab si&ntficance of this finding is to suggest thet
.ehome economlsts are not generally felt to be creatlve pro-
fessxonals--lnstead they are called "middle class professxenals "
"midlevel, not profess;qhal" and "women who want to be house-

wives," The1r ‘frequent dedlcatlon to the1r work is often fully

appreciated, but’ dedlcatlon-ls,not,equatable with the idea- . )

v

" . producing creativity whi¢h many associate with siéfessionalism.

~ 25

-y
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HYPOTHESIS #4 ‘*ﬁ !

Nt

“That ﬁhe second'géneral stereotype for home egohomists ;é

N . ’ | -

HFteacher."’ ey ) P
- } - AW

. " - A

« *

..The first or primary position for which the popula-

tions studied believe thatihomé economists should be

hired 18 teacher. Coe -

1 L
v
t

,’Eéacﬁér

-

»
Djetitian 47

-
[

. . 9
Test®*kitchen supervisor : : 38 .
Cooperativesextension gdency ° - 30
4 . .
Consumer representative 29

‘Utilities sales representative - - 28

Merchandise manager * 19

v i

.{.And Feaghl?g i{_also the flrst-mentxqggg,goal for whlch"
- college or university administrators say theit home .

L I ¢ AN

.economics departments are preparing students.

- .

Teaching B "*9 out of 10

Nutrition/dietetics

v !

NurJZry school/day care 8 out of 10

- v
Interior design TN -\J(,

o




HYPOTHESIS® #5
< 4
That the foregoing findings about home economists~-no universal
- . . « : . ‘
clear identity nor image, stereotyped as task-oriented and as

‘teachers primarily--answer the questipn as to why home economists

are not often selected as managers or administrators.

-~

.

. ..,{Sr better or for worse, both business and government o '

tipulate" in their individual ways that managers or
. . . 4
administrators have a reasonably comprehensive under-

standing of the disoipline’demanded by a particular

managerial position and that condidates for that posi-

tlon haye demonstrated an aptltude tosapply creatlve
th1nk1ng across 'all facets of that élSClpllne in a refl-
world sense (i.e., not phllosophlcally) :Home economlés,.
with its task—orlenteat“"teacher stereotypes in a frac- ¢
p N

tionated dlsc1p11ne (whbch if it has any focus, it is

A

. - homemaklng and family), sxmply‘is not seen as meeting ¢
. this employnent stipulestion... Consequently,'home eco-
nomlsts, with noteworthy exceptlons of course, tend to 8
s - ’be~Pkept" in nonmanagerial posltlons where their capac1ty :
ﬂ..‘ ' w'to perform productive tasks in*a dedlcated way has been
) shown to be beth worthwhile and profltable.. .
\ . ‘ .

...Asked why they believe home economists are task-oriented

"do-ers" and not managers or administrators, the~respon-

.

dents in this study indicate about equally: .

K . S 7




Y

- That colaege curricula do not'properly prepare
K home econonists for managerial positions, and

- That home'economies, in some unplanned way,
"tends dlfferentlally to attract those interested
in functlonal types of p031t10ns and/or those

who lack motivation for advancement.
» ‘

)

-,-‘. '|, ’M’.\l
know the above two "facts," they are respondlng-hsﬁmpres- RSO ;

sion or experience.' And experiénce, we believe, may well .

y«

f have resulted in an unusually hlgh number of job-new in-
: .. . g\

cumbent mlsmatches. On the one hand, the potential em-

ployer has relatively speq;fic crlterla for the position ) .

-

\\\\\\\ . he wishes to flll; on the other hand home economics,

seen as a grab bag" of. 8kills, glves h1m no real assur-

. ertgggwgh//partlcular talentgﬁhe needs are to be found

in the class of persons called home economists. The I 1

- - . -

chances for error or mismatches.are increased. -Such a

hd .
+

a situation is tolerable in functional, nonmanagerial po- o

. sitions, but it can be costly in filling managerial or
‘ i .

' -administrative positions. : \ N

* ~

.r,‘!/’mf“ .
’ ....In this connection, ¢§5n51der these contrastlng illus-

*

trations: . : .

.-
u ERIC.
: Full Tt Provided by .
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- An employer seeking to £411 a,pésifion iequi;iﬁgh,

A

knowledge of physics or chemistry, does noﬁifé-/

quest "a scientist"; he specifically reguests a -
physicist or a chemist, even though both-are .

'scientists,

. et

Ak

@p.émploxgr'seeking to flll a positzon requiring

psycholbgical knowledqe, does not request a "so-
cial scientist";. he specifically requests a psyv
. =,

'« ¢ "\'\

chologist.
. ’ Y
- An empldyer Beeking to fill a position requiﬁing

l

ability to speak and read French; does not re-

guest a "linguist®; he speciflcally requestx the
precise French-speaking talent He needs. ‘f
. LI \ . ".

>, - - L3

l
- By contrast, an employer seeking to £fill a posi~

tion requirlng detailed knowledge of fabrics (or |

N

f .

" nutrition or child care, etc ) may or may not

[y

1

[

[

r

‘,.

think of tequestlng a home economlst ands ife hg

e,

!
F— does, from all he can tellq may or may not get ,

someone who can successfully perform tg/f;ob»he

-

has in mind.

SNt i o

o~ ann
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HYPOTHESIS #6 °

LT s MY
<) AR

That the way, bu81ness, government and media employers now use ',
‘-"- - v - AN
VERE LPm,

home*economxsts attests to~the diverse. employer expectations

’

which home economics has, in a sense, fostered through.the years
and seems still to be fostering with its lack of a clear iden-

tity.

it . .

L : g

i..Business employers say they now use home economists:
‘ " i 13 ,.

H

- For test kitchens and -product Qezégd”menﬁz?nd

f' P ;3""’ :.lg ‘_‘
testing. ' AT e Uy

-

A .
» . . -
. . -

For consumer relations, affdirs, educatior:
. !

L ¢ -

- oIn public relations, publicity.

In product7marketing reéeqrch.
S ,‘ ‘,
" As stylists, \fashion shows.

'
«

To prepare ‘manuscripts for cookbooks, xeC1pe

g‘l- A8
To pnepare pse and’ ﬁare of product" brochures.

r\,.,

3 .
I3

To teach home séewing. -

6 _ .
To work With‘R&D;‘fezggiya% people.

v

F ’
i

To answer consumer questions.

(WY



ERIC

Aruitoxt provided by Eric

>

i
1

% " -
, .
~ N
- - To providé feedback on consumer reactiqnq; . —
* ’ & . -
) * "i £ s ’ —_
- To prepare photographs and product dlrectaons.
\. . .
- To "say what appeals to ladies."
\ - ) / e -
\ ...Government employers say they now use home economists: o
N I,
\§‘ - In child or infant care areas. :
\ .
A N
. W\ - In family plagnlng. |
b v . - \ N .
b . dk: ‘ ~ PR ' .
i?ir v« As a part-time member of a.commission, T
- —— v s -
- Y o \ ‘i . N - -
f“f'. AV ' s -
\\~\. )A-\: N . . o . i . .
\ =i In a public information rokes - K R ALY e
N LAY ‘ - ) ot a
LI AP T - o
\> v’ - - ,—’-‘” . o
R ,:z_,,As~a-consultant on nutrxtlon for the elderly. - .
- ‘v_‘.‘::;——:ﬁ .-.. ~ "__ “ o
- T7%¥si = As "trainers" in connection with nutritional
L] . .
:‘:“;"‘:':‘n
N é‘: proggams.. .
B’ - - . . ' s .
ot ‘S\Qﬁ a consultation bas%s--community'on,aging. . : >
NN N by o
\ R \ . "
\\g\ W * 3
-. a8 a nsultant on new legislation.
RN
‘Y@
- To\xﬁgtlf as experts before Committees,
- (And. dne legls a;or sa1d T
. : “!v N "\g : S
. . . herevaesqggt el . “:%mwﬁ
. --. { :' ” N .
. ! '| ‘h.
3 ’ . l‘ ‘. N
: - : ;:L - .
- sy \ SR
- L S G - \
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...Media employers seem to use home economists on a part-

time, "this-kind-of-knowledge-is-needed-now~but-not-

always" basis. They are most.wont to say that the (per-
ceived) areas of home economics expertise do not fit

A

their needs and to comment in these 1llustrative and

revealing ways:

.

4

"We have no test kitchens, don't need themV}

0
“Don't go out to seek a home economist, but
one who also can write, could get a joh here."

"Certainly could not use in our modeérn living
department. .
0 2

"Don t need to employ home economists--can get
one when wanted.'

M . . . a

“We have Qome', not home economlsts, who do
_things like that:"
L]

.-

...Clearly the above employment framework does not encom- 3.

pass all of the truly successful home economists who

-

hose where
+

a real match" has been found -are much appreciated by

have'contributed much to many employers.

their employers and hold responsible p051t10ns. But

-
2

the study concerns thejaggregaEe situation‘and planning

-

'‘Educators say that the number of home

P -

for the future.

economics students is increasing, so that more “and more

1




2]

- / i B
. N .

30 : f

, o

. [
will be seeking employment. (A clear identification of

their capabilitigs,.and a better understanding of these

s

. capébilities amMong employers, would go fa# toward en-
E T
couraging employment and giving home economists a real

chance to obtain better employment opportunities.

'

—

T Co-y N - , - s - . -




HYPOTHESIS #7 "

That there are strong overtones of change 'in ‘the concepts con-

ok

.cerning the substance of the home economics discipline; contrib-

uted primarily by the educators, but even here there is no '
. '
‘certain unanimity of opinion and constructive cleatly oriented
-directionability to’Qhat change. .
.. .This change 18 typified by the 4 out of 5 who say that
home economists are "socially oriented" and the’ con-

trastingly smaller number (approxfhately 50%) who say

"home economists are primarily involved .in domestic

functions, like cooking, sewing and nutrition."

s
4
-

.. +Most educators seem to see the home economics discipline

“and curkicula in a state of flux, where': s 0

-

~ M
o
Y

- They seem to. be trying to hold the line on the * 2
more traditional "basic skills" requirement--
in cooking and food prépa;ag:on, sewing, home-

making, etc., while R

©

- They alsor seem to admit that updating and in-

f f,creased relevancy to life‘today arg(definitely

. needed.

- ' 4

~



»
.

..iSonseqﬁently, educator§ abpear caught on fhe QOrns of a
dilemma, for“which tﬁey have not yet found a resolution.

The follow}ng points of’'view regardigg goals for the

teaching of home economics, gli expressed by secoﬁq;ry

school and college educators, illustrate:

A ~

T

K

)

L4

-,

Maintaining the Traditional

) . .
"Teach organizational skills
to be an effective homemaker."

"Stay with basic services--
field in-service courses."

"Le'ss theory--stick to the,
practical approach." 1

"Keep the curriculum as 1t
s-—to give practical experl-
ence."

4 . -

¢

“Not psychology and sociology’
more on the job practical

trQ\vjng "

Striking 04t in New
Directions

-econonmics,

a8
"Teach the value of llfe and
life's values."

"Less time on nutrition and
clothing."
"Too heavily skill oriented,
should prepare students for
life.™

¢ »~ . 4
"Make curriculum more "likeral
arts," multidisciplinary, add
political action courseg, re-
search methods, family )Yaw and
etc." ’

’

"Give exploratory experience
«. lealn to cope with society,

‘the quality of life, etc."_1l/

.+.There is certainly no answer in this study as to the

2

resolution of the -changes in process in ho&e economics

as depicted above:

first, because only a full-scale

R

study among egucatois could provide such a conclusion;

N

but also because it appeafs doubtful that educators are'

.

Interestingly, these statements tend to end with "etcet-

era"

qulte understood.

as though the rest of the cong%ptual content is not

03
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HYPOTHESIS #8

‘That the identity confusion about home economics and home econo-
A x < .

miits,ataken together with .the perception of some shat there is

need for a change in the disciplinhe, is fully symbolized in the
) s . - ' \
issue as to whether home economics'should dr Shouldn't change its

-

O

name, : L

° v

4

«..At the level of cgllege/university'aqministrators Fhere

is little abparent agreement on the point. Some profess

to have no 1dea why ‘a name chanée is under consideration,
’ v . .. '
some think 1t is as a result of: ) )
I 1
[

-- A desire to change the image of the discipline--
"Get free of the stigma of Eﬁ% little old lady-

in tennis shoes."

- 4

/ [ !
£ -

- A public relati%ns maneuver--"To 's’ehi Ehg pro-
’ gram."

= A genuine recognition of the broader interests AN

- , &
of home eccnomics programs today.

- An eifort to get more men involved. o ;7
OO

...Most college/univeréity administrators seem tdafeel that
. p) N\

the name changes attempted, byaand large: did not suc-

»
.

ceed as they were done, princ1palﬁy chquée it did\ng;‘

~ .. . a




A 3

\

appear to them to bringﬂi?ih 1t the necesgary substan-
tive changes: P / ’
N ~

‘ 2
"A name change alone will change little."-

"We have more important chanées to make."

P

"Could be effective but not alone, substance
must also change."

5

...There is, however, an undercufrent of administrators

who seem to feel that the name.cpange may be a start:

» '

"The ptesentvname doesn't really represent the
program. " ‘ .

.

"Gocd idea, because name chanée will be accomg
panied by change in substance.". .

.

N

«++Also there is opinion that'whatever else is true,:--a name
P ) -

5,
»

change for home economics should be nationally consis-

§tenﬁ, but this may: not happen because "those in home eco-

nomics tor“a long time feel threatened."

- ©
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I1I, OTHER PRINCIPAL INSIGHTS INTO ATTITUDES-AND'BEHAVIOR
SPECIFIC TO HOME ECONOMICS TODAY
#“' * A

]

The\fpl}gwiﬁg additional qualitative findings are presented for

~ .
their possible usefulness to the American Home Economics

Association: ;
R ) .

~

1, Over all populations studied, the perceived areas of .

involyement of home economists (from a prepared list)-

\dﬁn rank order of mentiom are:
I 74 .

L3

Nutrition ¢
i "Consumer problems

Child development/care

‘Family planning .

Quality. of life, human values 2

H?using
". Problems of the aging .

: - Alternate life-styles_

[

\

Minority -problems

Resource conservation/ecdlogy

>

o, - ) . /
2. Most businesses which cbnsistently employ home econo-

mists 1n practical line positions find their contri-

L 2
-

. - buﬁfbns to the company profitable. . .
N ’
[ ., ' LI
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‘Most leglslators and government agency administrators

e
feel a lack of public administration training among

) .
xhome economrﬁhﬁi They say: : : ro

‘ ‘"lee them courses to enable them to put their -
ldeas to use in political action.™

\ ¢

“Teacn them government planning, government
standards." .

*

A -

~
B

"Get them to understand public proqrams in the
area of theix expertxse." :

.

Legislators and government agency administrators, 1in
, . .
need of a home economist for expert testimony,.use

colleges and universities as a source. The second most
{
frequent mention in this connection was the American
. . 3

Home Economics Association. - Minor mentions included
other government agencies, state health departments,
utilities, Amerjcan Vocat:cnﬁ@ Associaticr and county

extensiun services, ' .
-*

«
~

Media poten®ial employers are concerned with having

>

homg economists learn communications skills: Englishpn

. .
writing, pubiic speaking, broadcast in addition to

~
- -

therr ofhezltralnlng. \ ’ v : .

’ . Q »
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6. All,secondary'school_éqginistrators reported male stu-

i © N 4 M . e

jome  economics, courses as an elective

yHents in their

{

. o ‘o .
male home economics teacher, teaching "senjor home-

making" and "consumgy education," L

i
»

-

7. All bg%vone secondafy school administrator indicated

»

that Future Homemakers of America existed in their .

schools or school systems. The valu%s‘associated with

this proyram were in rank order of mention:

" —
¢ -
¢ .

- Service te&thelcommunity; community partici- '

[

N

pation,

. = . To Eeach' leadership.

.- 4

- To provide social functions in school or/yfth
other schools. ' i

.‘4 . .- . \/ —

4 ¢

- To teach cooperat:on, involvement, social-
¢ : /

ization. ’ - .

i . / . :
3 N v

- To'add planning ‘and org!nizat;énal abilities.

= To'provide more organized activities.

«

- ” ‘ /
- TO 1mprove the student's imags,.
. % -, ’ -
/'\ M \ . N
: L
- \
/ )

s
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. ; .

= _ To open other avenues of vocation training.

~ B J

- To help student decide on college courses.,
< : A

The majority of state school officials and schoo

r

Superintendenté questioned, indicated they offer some

* .
form of home economics at\ the elementary school level,

mainly informally in general programs or as a "mini-
course," not part of. the general.curriculum. Most did

not have trained home economists presently-teachinq

N *
o .

this sukject.’ 4 -

Every cblleqe/university administrator indicated that

the home economics program had increased in recent
years. Such responses as these were given:’/300 per.

cent growth in past twelve years, 26 per.cent over the

¢
past year, doubled, 25 per cent ‘in the past three

years, etc. 'The reasons for these increases are many:

s

*

. - re

- Offering wider curriculum, ”
- .. Have™ean_improved faoulty. e \\

- ~ . . PES e X -

' . - -~ “

~ o . J
- Percelve better occupational opportunities.
T~ e ::.' \:‘: ~. e

N T
Iy

'

- Better meetin

~

el «

-  Better public.relations. 4 / g
;

o - \ ,

-~  Muke 1 broader experience base avaiiable. S

-~ ~
~ ’
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lO Moht col&ggg/un;ver51ty admlnlst;ators belleve that

home econommcs plays-an actlve role,in overal' school
,.r' ‘~ ‘v

admlnlstratl/p and 13 the determlnatxon of pol cy pro-

portxqpate to thg 51ie of»the.home economlcs enkOll-

e mqui\\They are of twaimlnds,?gywever,‘as to whether

. : - 1 - -
3 finding, fac111t1es and faculty %alar1es~have ihcreased
.."‘ ., }\u---—-".’--. "_‘“ _,.—-”

i -

1n‘proport10n to,the 1ncreases-1n home economlcs -

] - ~ .
enrollment-—about half sald’"yes" and half*q&id:tgg,"\ LT
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